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GAULAN Brochures

Twenty years of craftsmanship, empowering
the brand across the entire value chain




ABOUT US

Guangzhou Galan Leather Co., Ltd. is a professional enterprise integrating leather
goods, gift design, development, production, and sales. With a deep-rooted pres-
ence in the industry for 20 years, it focuses on the research, development, and pro-
duction of high-end women's handbags, wallets, and various leather gifts. The com-
pany has established a high-quality management and experienced R&D team, pro-
viding full-chain services including design, production, and quality control. It offers
OEM/ODM cooperation to numerous domestic and international brands and has
won market recognition with its core advantages of high cost-effectiveness and fast
turnaround for small orders.

Development history

Founded in Guangzhou in 2006, we em-
barked on a collaboration journey with

renowned brands such as VASTO and
DISANNA.

2012

By 2012, we had expanded to three
production lines, partnering with do-
mestic first- and second-tier brands
and obtaining 1ISO9000 certification.

2018 In 2018, we reorganized our produc-

tion base to establish a dust-free
workshop and collaborated with de-
signer brands like LOUIS QUATORZE,
achieving an annual output value of
20 million.

2022

In 2022, we implemented a "2+1"
model, strategically shifting our
focus to women's products and un-
dertaking research, development,
and processing for brands like Red
Valley and Goldlion. 2024

By 2024, we had fully implemented
refined management, optimized the
entire process of quality control, and
focused on high cost-effective prod-
ucts for win-win cooperation.




Corporate culture

Mission: Continuously empowering customers/brand value

Vision: To create the most cost-effective products and services for more customers
Values: Collaborative Coexistence, Achieving Customer Success, Developing Em-
ployees

Core Advantages: Deep collaboration in research and production processes to
create cost-effective products in the industry; mature production capacity for small
orders with fast turnaround, backed by 20 years of experience in quality assurance.

R&D and production

Professional R&D: Equipped with a professional team including pattern makers, pat-
tern makers, designers, etc., and high-end equipment such as the Tsudakoma and
Durkopp machines; the sample room produces an average of 200 samples per
month, and has deep cooperation with raw material manufacturers to continuously
promote material and process innovation.

Efficient Production: With a stable monthly production capacity of 15,000 to 20,000
units, we support OEM/ODM models. We accept orders starting from 50 to 100 units
for the first order, with a quick return shipment within 15 days. We have cooperated
with well-known domestic and international brands such as YAGER SHIDAN, G/FORE,
and CABIN.



Category layout

The core focus is on women's leather products, accounting for 80% of the business;
the products primarily consist of scalp leather (80%), supplemented by secondary
leather (5%), fabric (10%), and special materials (5%). Among the core partner
brands, LOUIS QUATORZE and Red Valley each account for 25%, YAGER SHIDAN and

G/FORE each account for 20%, and Cabbeen and other designer brands each
account for 5%.




Development trend

Keep up with market demands, create cost-effective products, and provide solutions
as alternatives to big-name brands; collaborate with WGSN/POP trend platforms to
drive product development through research and innovation; uphold the concept of
collaborative coexistence and establish deep and long-term strategic partnerships
with customers.
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Product Service
Core Products: Mainly engaged in the full range of leather goods for the scalp and

second-skin, with capabilities in the research, development, and production of
leather goods using special materials and special processes.

Premium Service: We offer comprehensive, customized development, with a rapid
ervice

15-day supply response, providing one-stop, comprehensive
encompassing R&D, production, packaging, and logistics. We implement
standardized quality control throughout the entire process and utilize market data

analysis to precisely meet customer needs.



PART OF PARTNERS
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Part of OEM Products

Men's
handbags




Men's
shoulderbag
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Men's

clutchbag
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The choice of intellectuals
The embellishment of successful people
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™% WEBSITE:

EMAIL:
s1688@188.com

4% LOCATION:

. No. 239, Changban Street, Baiyun District,
Guangzhou City, Guangdong Province, China





